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Just Five Bucks

For this assignment, we had to pick an advertisement to recontextualize with a xerox
transfer. I chose a Fiverr ad from YouTube to comment on the value of gig-based artists
in a capitalist society. I printed out 3 screenshots from the ad onto photocopy paper.
Those prints were then cut out with an X-acto Knife and transferred onto 3 watercolor
paper squares with acetone. The photocopy paper was scrubbed away with sponges to
reveal the print on the watercolor paper. Last, I used various alcohol-based, permanent,
and paint markers to create graffiti-style pieces that served as the metaphorical and
literal text of the work.

All 3 pieces rely heavily on contrast to create visual interest, namely the rough
grayscale texture of the Fiverr characters against the vibrant graffiti letters. That contrast
helps to build the meaning of the work as well as add visual interest. The strengths of
the piece are it’s vibrant, poppy color schemes and its unique lettering styles. These
add to the aesthetic appeal of the work, as well as emphasize the bleakness of the
transferred characters.

Just Five Bucks is about how the “gig-economy” of art devalues the individual artist and
the creative process. The phrase “Just Five Bucks” is in reference to the minimum $5
that designers are allowed to charge for their work, and the price that Fiverr boasts as a
cheap alternative to more professional design groups. In the original Fiverr ad
campaign, the company attempts to draw more buyers to the site with claims that the
rest of the commercial design industry is full of narcissistic, pompous, stuck-up artists.
Fiverr claims that businesses should be able to find designers at any skill level, for any
price, and before any deadline, all in one website. In that way, the campaign almost
touts how designers need to lower their prices, increase their hours, and overwork
themselves to keep an edge over the competition. As a young designer myself, the way
that Fiverr openly mocks the very artists that keep the business afloat is bewildering.
Their online advertisements are just a list of reasons why Fiverr thinks I’m not worth a
flexible schedule, decent pay, or basic respect. Just Five Bucks addresses this by
juxtaposing the characters in Fiverr’s ad campaign with graffiti art, the only art form that
always operates without a clientele. In the world of street art, artists don’t have to
answer to anyone, and large companies can’t pit them against each other. Just Five
Bucks is just as much a celebration of street art as it is a critique of commercialized
design.
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