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For this project, I had to gather food related products and consider words that

relate to food.  Before I selected my materials, I wanted to choose the most effective
color palette for the piece.  I chose a color palette that franchises such as McDonald’s
and In-N-Out use in an effort to evoke hunger.  I then assembled items that would fit
with the palette such as ramen, Mountain Dew, Slim Jim, Lays, Pringles, Coca-Cola,
Panda Express, and Kit-Kat.  Once I had the objects, I arranged them into the shape of
my chosen word, “BINGE,” and took a picture of them from above.  I used this picture
and a projector to trace the outlines of each image onto my paper.  The process of
painting the work in acrylic took a couple days but I enjoy this work. The chosen
elements could be considered pop cultural icons, and this inspired me to use my India
ink pens to give the items comic book outlines.

The biggest strength of BINGE is the brushwork, which manages to effectively
capture the surface details and present the texture of the objects.  I also added drop
shadows to give the objects a three-dimensional form. The work maintains the intended
color scheme consistently, with outlying colors being very minimal.  One weakness
would be that the background is somewhat basic and barren.  I could have used a cool
or complementary color to help the image pop out more. My original plan was to use
pens to evoke a comic aesthetic and would have been better captured with thicker
outlines.  While the lines do not ruin the work, they seem almost invisible against the
paint making the ramen object more noticeable than the others.

In a similar approach to Andy Warhol’s work, BINGE challenges what may be
defined or accepted as art. It suggests that these re-appropriated food wrappers and
products that are seen at most as “low art” may be placed in a position of “high art.”  It
rejects the notion of deep ideology behind works and becomes more conceptual.  It
does not, however, reject these notions in the way of abstract expressionists like
Jackson Pollock.  All the choices made in the work were deliberate.  It is also different
from Warhol’s work as the objects were hand painted instead of screen printed.  While
most people think of art as being images rather than text, BINGE blurs this boundary by
painting the text so that it becomes an image.  I was inspired to make this work when I
realized just how much work designers put into objects that are meant to be thrown
away. Their brilliant typography is typically only given a brief glance.  I feel that the work
of commercial designers is often undervalued by the boundaries of “high” and “low” art,
and my goal was to present their work being just as valid as that of a fine artist
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